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We created this guide to help you 

under�and Alma better and easily 

implement its �andards and guidelines 

on your developing brand. 

 

Sex ju� got a lot better for everyone. 

Enjoy!

What is Alma DUO?
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Please Don’t do that 

 

Our logo has enough self 

confidence to keep it’s original 

appearance, let’s not change 

propo� ions, color or type. 

 

The written language of our 

slogan remains English.

Text under 6 pkt.

Logo & Logo Type
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Alma Purple 

 

CMYK: 80 90 30 30  

RGB: 68 44 92 

Pantone: 669C 

#442C5C

Peach 

 

CMYK: 0 30 40 0 

RGB: 255 189 152 

Pantone: 162C 

#FFBD98

Dark Grey 

 

CMYK: 67 65 62 62 

RGB: 45 42 38 

Pantone: Black 6C 

#302E2F

Brown 

 

CMYK: 53 53 59 24 

RGB: 111 98 89 

Pantone: Warm Gray 11C 

#6F6259

White 

 

CMYK: 0 0 0 0 

RGB: 255 255 255 

Pantone: Cool Gray 1C 

#FFFFFF

Beige 

 

CMYK: 14 16 20 0 

RGB: 216 205 195 

Pantone: Cool Gray 1C 

#D8CDC3

Color Palettes
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Brands’ 

Guidelines

Headlines #1: 

Mont Light 

 

Designed for a wide range of 

ablative, non-ablative and 

thermal treatments, Alma Hybrid

TM

 

combines the power of three core 

energies, creating a uniquely 

synergi�ic e�ect.

Body text: 

Mont Regular 

 

Designed for a wide range of 

ablative, non-ablative and 

thermal treatments, Alma Hybrid

TM

 

combines the power of three core 

energies, creating a uniquely 

synergi�ic e�ect.

Headlines #2: 

Mont Bold 

 

Safe, precise and versatile, 

HyGrid

TM

 gives you the benefit of 

both the CO

2

 and 1570nm lasers in 

one applicator, enabling you to 

cu�om-program the skin 

ablation-non ablation ratio in a 

matrix of the precise propo�ions 

required to meet the unique 

treatment needs of each and 

every patient.

Headlines #3: 

Mont Black 

 

The first and only device of its 

kind to bring together three 

powerful energies

Main Type

Secondary Type

Typography
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When it comes to sub-brands, we 
also use Frank Ruhl font. It’s used 
only in it’s black type weight. 



To maintain a visual connection to our sub-

brands we use a triangular grid. While most 

Alma sub-brands use this grid to express 

the own visual identities corporate uses 

only outlines. 

 

The ratio between two lines will always 

remain 2:1.

Grids & Vectors
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Our photographic style evolves with trends and 

innovations, aiming to project aesthetics, 

wellbeing and positivity. We try to keep an honest 

real-life approach to our representatives. 

 

We approach women, men and couples of all 

sexual orientations,

People & Faces
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Indoors MEN

People & Faces
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Indoors

People & Faces
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WOMEN



Indoors

People & Faces
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WOMEN



People & Faces
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CouplesIndoors



Outdoors

People & Faces
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Couples























Thank you!


