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ALMA IQ BRAND MESSAGING GUIDE

This section outlines the core messaging pillars for Alma IQ.
Use this framework across all communication to ensure clarity,
consistency, and brand integrity.

CORE MESSAGE

Alma IQ elevates every first engagement, revolutionizing the
consultation process and setting new benchmarks for precision,
trust, and transformative opportunity.




ALMA IQ BRAND MESSAGING GUIDE

MESSAGING PILLARS

SEE BEYOND THE SURFACE
UNVEILING THE INVISIBLE

Alma IQ empowers you with advanced
imaging technology to reveal details
of the skin that the naked eye cannot
detect. By bridging the gap between
what can be seen and what can

be understood, it enhances your
expertise, enabling informed and
confident decisions.

BUILD TRUST THROUGH TRANSPARENCY
A SHARED JOURNEY

Alma IQ turns consultations into collaborative
experiences. With patients seeing exactly
what you see, discussions become clear,
transparent, and meaningful. This openness
strengthens relationships, builds trust, and
ensures alignment in every step of the
aesthetic journey.

EXPAND TREATMENT POSSIBILITIES
COMPREHENSIVE, HOLISTIC CARE

This same openness extends beyond trust,
opening the door to broader treatment
opportunities. Alima 1Q’s insights allow you
to design more holistic and expansive
treatment plans, elevating your status as
an expert while driving measurable growth
for your practice.



ALMA IQ BRAND MESSAGING GUIDE

USE GUIDELINES

Follow the structure:

SEE > TRUST ~ EXPAND

Always speak to professional value
and patient connection

Highlight features only as they support
outcomes

Avoid inflated claims - focus on clarity,
strategy, and experience



VISUALITY
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Prohibited Logo Uses

To maintain brand integrity, the following
rules for use of the logo must be adhered to:

- Do not change the original logo color gradient.
« Do not rescale any element of the logo.

« Do not alter the logo's proportions or distort its shape.

« Do not place the logo on busy or distracting
backgrounds that compromise its visibility.

« Do not add shadows, outlines, or other effects that
change the logo's appearance.
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Color Palette

Black is our primary color, representing
clarity and simplicity. It establishes the
foundation of our brand’s visual identity,
offering a clean backdrop that fosters a
harmonious synergy.

CMYK: 75 68 67 90
RGB:000O0
Pantone: Black 6 ¢
#000000

CMYK:1310100
RGB: 219 219 219
Pantone: 420 c
#dbdbdb

CMYK:0000
RGB: 255 255 255
Pantone: 000c
HIfFfff




Typography

Poppins

As a global company, we recognize the fact that different
people need and want different solutions. Diversity and
geography play a significant role in the definition and
implementation of our solutions, and we are committed
to providing top level products for the widest range of
audiences worldwide. Each of our solutions is defined and
designed to answer the needs of different genders, age
groups, skin tones and specific indication.

As a global company, we recognize the fact that different
people need and want different solutions. Diversity and
geography play a significant role in the definition and
implementation of our solutions, and we are committed
to providing top level products for the widest range of
audiences worldwide. Each of our solutions is defined
and designed to answer the needs of different genders,
age groups, skin tones and specific indication.

As a global company, we recognize the fact that
different people need and want different solutions.
Diversity and geography play a significant role

in the definition and implementation of our
solutions, and we are committed to providing top
level products for the widest range of audiences
worldwide. Each of our solutions is defined and
designed to answer the needs of different genders,
age groups, skin tones and specific indication.

Different
people,
different types

Different
people,
different types

Different
people,
different types


https://fonts.google.com/specimen/Poppins
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Elevate Every First Engagement

ms consultations
d expanding treatment

Alma Qs an advanced imaging and analysis platform that transfor
with your patients py revealing the unseen, puilding trust, an

possibilities - from the very first interaction.
of clarity. Ama 1Q delivers that

Every great transformation begins with @ moment

moment by unveiling the unigue story of each prmem’s skin, and serving 0s the

compass that guides both patients and practitioners, on @ shared journey of discovery
and transformation.
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ELEVATE EVERY
FIRST ENGAGEMENT
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ELEVATE EVERY
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ELEVATE
. EVERY FIRST
ENGAGEMENT

This next-generation platform
reveals what the eye can’t - giving
practitioners the clarity, trust, and
tools to build personalized treatment
plans from the very first scan.

“*<Ima

For You. For Life.
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ELEVATE EVERY AEIRE. ..
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This next-generation platform reveals what
the eye can’t - giving practitioners the clarity,
trust, and tools to build personalized treatment
plans from the very first scan.

TR “Ima

For You. For Life.
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